CHINA IN SHORT '

MARKET INFORMATION ABOUT SWEI;)EN’S MOST
IMPORTANT TRADING PARTNER IN ASIA
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CHINA IS SWEDEN'S LARGES'[ TRADING PARTNE§ IN ASIA
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CHINA IS STILL THE ENGINGE THAT DRIVE THE GLOBAL
GROWTH ,

CONTRIBUTION TO GLOBAL GROWTH _ -
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CHINA’S GDP GROWTH BETWEEN 2010-2016 WAS 12
TIMES LARGER THAN THE GDP OF SWEDEN
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CHINESE HOUSEHOLD CONSUMPTION IS SET TO GROW
55% BETWEEN 2015 AND 2020
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FOR MANY SWEDISH COMPANIES, IT IS ONE OF THEIR
MOST IMPORTANT MARKETS

Largest Market

2nd Largest Market
3rd Largest-Market
m Top 10 Market
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REASONS THAT SWEDISH COMPANIES ARE ACTIVE
IN CHINA ,

MAXIMUM 3 SELECTIONS .

Access to the Chinese Market
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EXTERNAL FACTORS THAT PROVIDE OPPORTUNITIES IN
THE SHORT-TERM
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KEY THEMES AND MEGATRENDS THAT ARE AFFECTING
THE DIRECTION OF THE “NEW CHINA”

MORE LIBERAL'FINANCIAL- o
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SWEDISH COMPANIES OFTEN STILL HAVE TECHNICAL
ADVANTAGES BUT THE GAPS ARE NARROWING

SWEDISH COMPANIES BIGGEST COMPETITIVE ADVANTAGES IN CHINA?‘
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HOWEVER, CHINESE COMPETITORS ARE BECOMING
MORE SOPHISTICATED

SWEDISH COMPANIES BIGGEST COMPETI}ORS IN CHINA?

(MAXIMUM 3 SELECTIONS)
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- s |
“ h‘ ‘ Private Chlnese Companies

. N = -
' Chinese State Owned Companies -20

wiSwedish Companies 15

Business Cllmate Survey 2017
» .

i .
- ) r ‘ ‘J' ' " " 13 SEPTEMBER, 2047 12



GOVERNMENTAL DISCRIMINATION AND ACCESS TO
SKILLED LABOUR ARE THE BIGGEST CHALLENGES
NUMBER OF RESPONSES : -
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-
Government Policies that are Disadvantageous for Foreign Companies 85
Access to Skilled Labour - 84
-4 - - A' 2 o -
- Cogryptlorn‘. v '5 4 .
" ) Tax Regulations i 51 ‘
- " LabourRegulations ' ,
ﬁ‘. * Protection of Intellectual Prop&rty Rights "
Obtaining Licenses/Permits/Government Approvals < pa—
Legal and tory System .
" J e — !
Bureaucracy IS 30
Import Regulations and.Customs Duties, Levies and Additional Charges I 37 5
ImpeortingProceduresfor Goods through Customs IEEEEE——— 0O
Taxation Rates I )/
- Access to Financing I 20 —
"‘ r -prort Regulations E———— ?3
.
- -
BUSINESS CEIMATE SURVEY#2017 e
p— ‘ '\ ! u' ’ ' 44 13 SEPTEMBER, 2017
P . .

13

——



CHINA OFFERS GREAT POSSIBILITIES BUT AWARENESS OF
THE PITFALLS IS ESSENTIAL FOR LONG-TERM SUCCESS

. -

» China is the world’s growth engine that offers opportunities in a multitude of industries

* For Swedish companies active in China, the market is often among the most important

Thels » Chinese society is changing quickly, offering new opportunities for Swedish companies.
Opportunities

-
i 1e
» A complex regulatory environment, IPR misappropriation, malfunctioning partnerships and cultural

The difference

® pitfalls

Navigating
Pitfalls
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Business Sweden Shanghai
12F, Sail Tower, 266 Hankou Road, Huangpu District, .
iy

Shanghai 200001, P.R of China
T: +86 21 6218 9955 F: +86 21 6217 5152

] . . BUSINESS
china@business-sweden.se www.business-sweden.se WEDEN
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Business Sweden Beijing ,
Office Room 609, 6/F CYTS Plaza, No. 5 Dongzhimen

Nandajie, Dongcheng District, Beijing 100007, P.R. Chin
. T:+80 105815 6006 F:-+86. 1068156223 . . . . Tt
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