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Sweden to China

Import from 

China to Sweden

CHINA IS SWEDEN'S LARGEST TRADING PARTNER IN ASIA

46 
Billion SEK

59
Billion SEK
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CHINA IS STILL THE ENGINGE THAT DRIVE THE GLOBAL 
GROWTH

CONTRIBUTION TO GLOBAL GROWTH
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CHINA’S GDP GROWTH BETWEEN 2010-2016 WAS 12 
TIMES LARGER THAN THE GDP OF SWEDEN

ABSOLUTE GDP

2000 ∆ 2005 ∆ 2010 ∆ 2016

1205

2269

6040

12100

4x

10x

12x

1xChina’s GDP GDP of Sweden

*MEASURED IN USD AT CURRENT PRICES, 2016 FORECASTED BY IMF; NUMBERS MAY NOT SUM TO 

100% DUE TO ROUNDING

Billion USD
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CHINESE HOUSEHOLD CONSUMPTION IS SET TO GROW 
55% BETWEEN 2015 AND 2020 
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FOR MANY SWEDISH COMPANIES, IT IS ONE OF THEIR 
MOST IMPORTANT MARKETS

24%

23%

15%

38%

Largest Market

2nd Largest Market
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Top 10 Market

Business Climate Survey 2017
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REASONS THAT SWEDISH COMPANIES ARE ACTIVE 
IN CHINA
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Quality of Material

Availability of Skilled Suppliers

Other

Skills/Competence of Labour

Cost of Production

Cost of Labour

Access to the Chinese Market

MAXIMUM 3 SELECTIONS

Business Climate Survey 2017
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EXTERNAL FACTORS THAT PROVIDE OPPORTUNITIES IN 
THE SHORT-TERM 
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Business Climate Survey 2017



CONFIDENTIAL
FOR INTERNAL USE WITHIN
CLIENT COMPANY ONLY

KEY THEMES AND MEGATRENDS THAT ARE AFFECTING 

THE DIRECTION OF THE “NEW CHINA”

Text

Text

MOVE FROM “MADE IN CHINA” 

TO “SOLD IN CHINA”

MORE LIBERAL FINANCIAL-

AND CURRENCY MARKETS

”

RAPID RICE OF 

E-COMMERCE

CHINA IS 

BECOMING MORE 

INNOVATIVE 

INCREASED FOCUS ON 

THE ENVIRONMENT AND 

SUSTAINABILITY 

EDUCATION LEVEL 

IS IMPROVING AND MORE 

PEOPLE HOLD A 

UNIVERSITY DEGREE

RISE OF DIGITAL 

TECHNOLOGY AND 

SHARING SERVICES

IMPROVED HEALTHCARE AND 

SOCIAL WELFARE
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E-COMMERCE, DIGITAL SERVICES AND SHARING 
ECONOMY IS WORLD LEADING
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SWEDISH COMPANIES OFTEN STILL HAVE TECHNICAL 
ADVANTAGES BUT THE GAPS ARE NARROWING

SWEDISH COMPANIES  BIGGEST COMPETITIVE ADVANTAGES IN CHINA? 
(MAXIMUM 3 SELECTIONS)
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Access to Labour
Other
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Recognition as a Swedish Brand/Company

Management
Established Presence in the Country

Brand Recognition
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Product Quality/Technology

Business Climate Survey 2017
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HOWEVER, CHINESE COMPETITORS ARE BECOMING 
MORE SOPHISTICATED  

SWEDISH COMPANIES  BIGGEST COMPETITORS IN CHINA? 
(MAXIMUM 3 SELECTIONS)
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Swedish Companies

Chinese State Owned Companies

Private Chinese Companies

Foreign Companies (Non-Swedish)

Business Climate Survey 2017
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GOVERNMENTAL DISCRIMINATION AND ACCESS TO 
SKILLED LABOUR ARE THE BIGGEST CHALLENGES 
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Export Regulations
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Bureaucracy

Legal and Regulatory System
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Protection of Intellectual Property Rights

Labour Regulations
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Access to Skilled Labour
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NUMBER OF RESPONSES
(MAXIMUM 3 SELECTIONS)

BUSINESS CLIMATE SURVEY 2017
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The 
Opportunities

• China is the world’s growth engine that offers opportunities in a multitude of industries  

• For Swedish companies active in China, the market is often among the most important

• Chinese society is changing quickly, offering new opportunities for Swedish companies. 

The 
Pitfalls

• A complex regulatory environment, IPR misappropriation,  malfunctioning partnerships and cultural 
difference

Navigating 
Pitfalls

• An extensive understanding of the market and how to navigate the many pitfalls is key to success

CHINA OFFERS GREAT POSSIBILITIES BUT AWARENESS OF 

THE PITFALLS IS ESSENTIAL FOR LONG-TERM SUCCESS



 We shorten time to market and thereby revenue
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OUR ’VALUE ADD’ IS ORIGINATING FROM OUR 
CUSTOMERS’ CHALLENGES

 We increase revenue and find new revenue streams

 We ensure efficient operations and lower risk 
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Business Sweden Shanghai

12F, Sail Tower, 266 Hankou Road, Huangpu District, 

Shanghai 200001, P.R of China 

T: +86 21 6218 9955 F: +86 21 6217 5152 

china@business-sweden.se www.business-sweden.se

Business Sweden Beijing 

Office Room 609, 6/F CYTS Plaza, No. 5 Dongzhimen

Nandajie, Dongcheng District, Beijing 100007, P.R. China 

T: +86 10 5815 6006 F: +86 10 5815 6223 

china@business-sweden.se www.business-sweden.se


